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Course title

Great brands, unforgettable campaigns

Course code Semester ECTS Lectures/ classes
winter 5 Lectures 30
Name of the lecturer Michalina Ahmad
and contact michalina.ahmad@ug.edu.pl
N/a

Prerequisites

Course description

The course content focuses on the world most
famous brands and their advertising campaigns
which contributed not only to brands’ fame and
global recognition but also had certain cultural
impact.

Each class is a separated story of a brand which
includes historical background and the branch
specificity as well as the analysis of the specific
campaigns.

Learning outcomes

As a result of the course the participants will:

- gain in-depth knowledge of the impact of
advertising campaigns on culture and society;

- be able to analyse the relationship between brands
and advertising campaigns and society;

- feel the importance of ethics in advertising and

marketing.

Course title

Principles of marketing

Course code Semester ECTS Lectures/ classes
15.1.0686 summer 3 Lectures 15
Name of the lecturer Michalina Ahmad

and contact

michalina.ahmad@ug.edu.pl

Prerequisites

Possesses basic knowledge of economics and how
the market functions, including the role of media in
the marketplace and advertising activities in that
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context. Additionally, has skills in interpreting
socio-economic phenomena and identifying
fundamental market relationships.

Course description

The goal of this course is to highlight the
significance of marketing and advertising for
businesses and the advantages that come from
adopting these strategies in today’s competitive
market.

Throughout the course, participants will gain an
understanding of fundamental marketing and
advertising concepts, as well as practical methods
for implementing these strategies in organizing
marketing activities within their enterprises.

Learning outcomes

Understands the marketing process and can identify
its various stages. (K2D WO03).

Explains the role of marketing within an enterprise
and its relationship with other functional areas.
(K2D W02), (K2D WO03).

Analyses and evaluates the marketing situation of
the enterprise. (K2D UO02).

Designs specific stages of the marketing process.
(K2D _U06), (K2D_U07).

Demonstrates an active attitude in taking on both
individual and team professional challenges.

(K2D K02), (K2D KO03).

Course title

The Polish school of reportage

Course code

Semester ECTS Lectures/ classes

15.1.0653

summer 5 Lectures: 30

Name of the lecturer
and contact

jan.miklas-frankowski@ug.edu.pl

Jan Miklas — Frankowski

Prerequisites

N/a

Course description

journalism model, which uses the classic tools of

This course examines the phenomenon of the Polish
School of Reportage as a part of a worldwide literary

fiction writers — character, plot, conflict, theme —
to tell factual, nonfiction stories. The course focuses
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on the study of the various exemplifications of the
works of the representatives of the Polish School of
Reportage (Fiedler, Kapuscinski, Krall, Tochman,
Szczygiet, Hugo-Bader, Ostatowska and others).

Learning outcomes

By the end of this course students should be able to:
demonstrate a knowledge of the Polish literary
reportage/journalism and the Polish School of
Reportage; successfully analyse literary reportage;
demonstrate critical thinking within a focused subject
area (Polish literary reportage) through oral and/or
written communication; write argument-based essays
in response to thematic questions (optional).

Course title

Visual Communication

Course code

Semester ECTS Lectures/ classes

15.1.0724

summer 3 15 Classes

Name of the lecturer
and contact

Maciej Kabronski
maciej.kabronski@ug.edu.pl

Prerequisites

N/a

Course description

Training students for roles in the editorial
department of an Internet portal, focusing on the
selection and management of graphic and textual
content, as well as developing skills to analyze
entrance statistics and online traffic for market
analysis.

Learning outcomes

- Possesses in-depth and structured knowledge of
how media institutions and social communication
departments operate, as well as an understanding of
the objectives and challenges associated with their
functions.

- Has extensive knowledge of terminology specific
to the disciplines of social communication and
media sciences, and can adapt terminology from
related fields. Is aware of how to apply this
knowledge in professional activities related to the
field of study.

- Demonstrates in-depth knowledge of selected facts
and phenomena, along with the resulting patterns
relevant to media studies processes.
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- Possesses a comprehensive understanding of the
principles and methods for creating messages
relevant to the field of study. Recognizes the
function and effectiveness of messages, as well as
the principles of professional ethics in practice.

- Can effectively utilize acquired knowledge to
critically analyse social, cultural, political, or
economic processes and phenomena.

- Is capable of formulating and solving research
problems that involve analysing the works of other
authors, synthesizing various ideas and opinions,
selecting appropriate methods, constructing research
tools, and presenting results through advanced
information and communication techniques, leading
to original solutions for complex problems in social
communication sciences and media.

- Can communicate effectively through various
channels, genres, and methods, engaging both
experts and general audiences, while leveraging
advanced technological solutions.

- Is skilled in preparing comprehensive oral, written,
and visual communications that utilize discipline-
specific terminology based on independently
researched, analysed, evaluated, and selected
information sources, while considering
achievements in social communication sciences,
media, and other academic disciplines.

- Is capable of acquiring knowledge independently
and taking steps to develop and manage their
professional career.

- Is able to critically evaluate received content based
on their own knowledge.

- Recognizes the importance of knowledge in
addressing cognitive and practical problems and is
willing to consult experts when faced with
difficulties in solving problems independently.

- Can carry out assigned tasks responsibly, meet

obligations in teamwork, and initiate and lead
collaboration with the social environment.
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Course title

Pop-nature and pop-culture

Course code

Semester ECTS Lectures/ classes

16.1.0464

summer 5 Lectures 30

Name of the lecturer
and contact

Grzegorz Kapuscinski
grzegorz.kapuscinski@ug.edu.pl

Prerequisites

N/a

Course description

The purpose of the course is to research various
conceptions and problems related to relations
between nature and culture in wide cultural context:
gender, spatial, power relations, speciesism,
relations between human and non-human, etc.
Different cases of

representation of that relation in popular culture
texts are also analysed.

Learning outcomes

Student has the knowledge about ambiguity and
multidimensionality of terms of nature and culture
and their arbitrariness. Can seek and analyse a
variety of semiotic structures build in texts of
popular culture. Can express, argue, and defend
his/her/their position in discussion.

Course title

Multimedia Journalism

Course code

Semester ECTS Lectures/ classes

15.1.0658

summer 5 30 Classes

Name of the lecturer
and contact

Pawet Kozielski pawel.kozielski@ug.edu.pl

Prerequisites

Basic computer skills

Course description

Analysis of the specificity of multimedia journalism
against other sub-disciplines of journalism. Internet
services of the so-called civic and social journalism
Practical exercises:
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1. Adobe Premiere basic editing of multimedia files

(for the needs of the website)

« import and export of audio and video files

* basic edition

+ adding subtitles editing, effects, transitions, split
screens

» editing your own material

2. WordPress

« installation on a hosting account,

» Workpress nomenclature

* appearance customization

* creating user accounts

* basic accessories,

* multimedia, etc.

* content management

3. CMS - Joomla

» specifics and basics of operation

* nomenclature

* adding and organizing content

4. Independent work (in groups)

* creating a website with original content

Learning outcomes

Students get to know the basic issues concerning the
specificity of multimedia journalism.

Students acquire basic competences necessary to
perform the profession of an online journalist.
Students get to the tools used in multimedia

journalism.




